We create myths through great stories.
Without stories, myths are just nothing & without myths
a brand can’t sustain.

THAT’S WHY WE ARE...

BRANDMY I H



One stop solution marketing communication agency.
Now a days only one touch point cannot be used for
marketing medium for building the communication of
a brand. So, we have specialized expert team to cater
every need of a brand based on its necessity. For that
cause, you may have heard the name of BRANDMYTH
DIGITAL. We are not one of the oldest in the market,
but we are among the best ones in terms of service
and quality.

No matter what your requirements are be it overall
Strategy, 360 Content Development, activation, Web
Experience, Apps, Analytics, Community Management,
or Digital Media Buying, unlike most other agencies of
the country, we have every support under one roof!
With a highly experienced professional team with
tremendous client service who works relentlessly to
provide solutions and push businesses to make them
closer to its audience and to achieve multiple
milestones.

BRANDMY I'H

DIGITAL



SERVICES
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Brand Building
360-degree
Communication
Strategy

Market Research
Content Planning
Script Writing
Campaign management
OVC/TVC & production
management

Product & Package
Design

2D/3D Animation
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BRANDMYTH

DIGITAL

o .

e Digital Marketing
Strategy

e Digital Campaigns

* CRM & Community
management

* Digital Media Planning
& Optimization

e Social Media Analysis &

Maintain
e GDN/LDN
e UX/UI

*  Website & App
Development
« SEO

x Motion Graphics /
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Asian Paints v'e

paints

One of the biggest
names in Paints
Industry

Successfully R—
communicating
product attributes and
the promises the brand
delivers
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United Commercial Bank (UCB)

Our success in
the Financial
Sector

Promoted heavily
during Covid-19
and its
implications in
the banking
industry

Control+ CLICK on THE IMAGE TO SEE PORTFOLIO ONLINE
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https://www.youtube.com/watch?v=5wTPC_LWIHA&list=PLnWXwDiE70seHf8FNcMnrYl7xHtdXtSnD

Happy Mother’s Day

UNITED COMMERCIAL
BANK LIMITED

ucs ®

UNITED COMMERCIAL
BANK LIMITED l UCB ‘

BANKING IS NOW AS
COMFORTABLE

AS YOUR FAVOURITE CHAIR



MILKVITA

Govt. Owned
Milk Company

Launched their
digital
activities over
the medias




MILKVITA




Sun Chips




EXPERIENCE THE LIVE KITCHEN
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One of the popular BHI(’*%EN & BAGON,
fast-food franchise CHEESE DELIG

from the house of
Pran RFL

Regular Product
Showcasing




GPH Ispat

Maintaining 5 different platforms

Audience regularly engaged with
relevant & engaging content

Successfully integrated various platforms
where different audience base has been
created with tailored content

Promoting “Haal Chero na Bangladesh”
campaign

Promotion the “Eso Robot Banai” reality
show

Strength Talk with Bosunia

ispat in construction

WE LEAD THE PATH OF
URBAN DEVELOPMENT
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Share, Care & Enjoy
The Gift Called Life

R o S AT

L 2y

WrenGTH
MAKESYOU STAND TALL

WHEN EVERYDONE FALLS
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Control+ CLICK on THE IMAGE TO SEE PORTFOLIO ONLINE



https://www.youtube.com/watch?v=SOvvhMto4uA&list=PLHXyoPvVACzYRkzSmIGmSPB5TJZTepk8y

Crown Cement

= CROWN |
i

Expertise of managing Crown’s entire ' e TS st @ 4
digital portfolio for over 3 years.

Maintaining 6 different platforms

Promoting regular audience engagement

@ Helped achieving blue tick badge

A Strong Community that advocates for
Crown Cement

Likes: 534,006+

PTAT: 34,115

Engagement Rate: 11%
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OUR STATIC PORTFOLIO ﬂ

1B PER OA)
WITH BONUS VOIC

28 GB
+

\ 392MINS

98 MINS




Promee Foods & Agro

SINCE 195,

www.prome.com.bd
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Ultimate organic life
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Ultimate Organic Life g g Ultimate Organic Life

METABOLISM

* LOADED WITH ANTIOXIDANTS
* IMPROVES DIGESTIVE HEALTH
* EXCELLENT FOR DIABETES
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Walton Ref

W

WALTON

W
WALTON

Smart Fridge

Elepance
of your
Ambience

j e |
UNLIMITED CAPACITY
'FOR MORE FRESHNESS

waltonbd.com | For Details: 16267
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MOTION wwreocomezens | yog @
GRAPHICS

CLIENT: UCB

Control+ CLICK on THE IMAGE TO SEE PORTFOLIO ONLINE


https://www.facebook.com/watch/?v=948421952422225

INFLUENCER MARKETING PROFILE

BRANDMY T H

DIGITAL

Influencer Marketing Profile

CLICK ON THE YOUTUBE BUTTON TO SEE OUR ENTIRE OVC PORTFOLIO


https://www.youtube.com/playlist?list=PLnWXwDiE70sdPd3yJNSMjHTZAlmY-ggPt

VIVO
Y THE THUMB

Campaign Summary:

* 35 Influencers were engaged in
this campaign
* The Campaign was designed to

create hype throughout the social
media.

* Artist needed to post 2 pictures
and 1 video for this campaign.

* 1st Post was thumbs up picture

* 2nd Post was the Unboxing
Video

* 3rd Post was the picture with the
phone



https://fb.watch/3aQEkxHfY-/
https://fb.watch/351Q0PNWsU/
https://www.facebook.com/joysarkerbappy420/videos/750211735612708
https://www.facebook.com/naushin431/videos/140077774591456
https://www.facebook.com/shaba.siddika.140/videos/461569161671735

VIVO
Vivo Y Generation Show

‘7‘ - viveo
Campaign Summary:
* We did 5 days live streaming Campaign
|
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where 5 Celebrity artists appeared on
Facebook Live and host this live.

* It was a Live Video from Artist page.

* a host to operated the show and made
it more interesting.

* This was a engagement and interactive
Facebook Live Program.

* The Show was live 5 days continuously.

* This program was for Social Media
Platforms (Facebook, YouTube,
Instagram)
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https://www.facebook.com/watch/?v=2836453016592425
https://www.facebook.com/watch/?v=746088226340338
https://www.facebook.com/watch/?v=3408843505893100

SOLVMONS
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