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ABOUT CLAN

Clan started its journey in July 2020 with a vision to manage
and curate the largest audience network. We plan to optimize
results via marketing campaigns and renew each partnership
in the most sustainable form.

We work for consumer’s final purchase through making the
shopper’s journey easy with high effectiveness and nurture
them for repurchase.







FOUNDERS OF CLAN

Sarwar Morshed is a person with a clear vision and
leadership quality. In 20 years of experience, he has
an outstanding remark in trade and distribution
marketing, channel development and activation. Being
the managing director of IMS, over the years Sarwar
Morshed has also worked with reputed companies
like British American Tobacco, Sony Ericsson, etc.

The growth hacker who has the vision of prospect, innovation
& formulation. Miraj has been the CEO of Bagdoom,
one of the renowned lifestyle ecommerce platforms of
Bangladesh. He launched the first digital market place
for rural women artisans with a base of 4500+ women
working in jute diversified category known as Krishti by
Bagdoom which won APICTA, Daily Star, National ICT.
Earlier of his career he has been associated with OwnerlQ
(US based company), Asiatic JWT and Ogilvy & Mather.

No box could confine his thoughts and ideas.
Kazi Sami is a creative thinker who always believes in
solving problem with feasible yet unique strategy. With
19 years of work experience, he has eminent expertise
in Brand planning and creative direction. Earlier of his
career, Kazi Sami has been involved with Grey Advertising
Ltd and Ogilvy & Mather.

Nahiyan is the perfect blend of expansion and
execution. He initiated many e-commerce fulfillments
such as Buy Here Now, ClicknShop, Kenneth Cole
Bangladesh and many more. Currently, Nahiyan is also
the General Manager of Integrated Marketing Service
Ltd. Earlier in his career he has been associated with

| Positive, Concito PR, and Media8 Communication.



















APP.SALES FORCE MONITORING
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FEATURE
. Attendance Tracking - Strike Rate Capture
- POSM Management. »=- Real Time Tracking of CMs
»+~ Live Evaluation . Geo-tagged and Geo Fenced — -
: — e anSns propeRTY
—= Backend Environment 2o FE .2 o Architecture
<f¢ Php/Laravel, MySQL @ Cloud Computing (VPS), é VUE js, HTML/CSS, Bootstrap .(?. Micro Services
l Cloud Database, Cloud Store






DEVELOPMENT

PERFERE

BREAKFAST AT ONE GO

Welcome to
=~ Whole Grain Fest 3.0
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BREAKFAST AT ONE GO! BREAKFAST,

Client; Nestle Bangladesh (Koko Krunch) ATIONE GO'™

Objective: NEstis  whoue gran &)

,‘
Ve

—————

Nestle Breakfast Cereal team has been running the physical activation ‘Whole Grain Fest
for last 2 consecutive years. This activation is mainly focused on generating brand awareness
among the relevant audience through engaging activates with parents and children in the
selected colonies. Due to Covid-19, Client team was looking for the solutions which can
meet all the purpose yet maintain all safety measurements.

Actions:

We, Clan had come up with the concept of same engagement with the blend of online
and offline activities. To participate in this campaign, audience had to register on a
microsite which has been communicated through social media channels. The campaign
was 4 months long, from Dec 2020 to March 2021.

Outcome:

I 27.5% Average over 400+ I 15000+

Engagement Rate. Contest Submission People Signed Up.






A MEAL PACKED WITH PURPOSE

Client: SIG Foundation (Switzerland)

Objective:

Swiss company, SIG had come up with packaged meals which is packed
with goodness and made from vegetables sourced from local Bangladeshi
farmers. However, to bring it to the market, They required a packaging
design which should depicts its purposes and message.

Actions:

We went to a thorough research for package designing which will uphold
the sense of goodness, heartiness, and Bangladesh as well. We have
designed 3 packages for Bottle Gourd Curry, Spinach Daal and Egg
Khuchuri and POSM materials.

Outcome:

Accepted @ Messages Delivered Establishment
With Delight Through Artwork Of Brand

Spinach Daal

-gg Khichuri












EFFECTIVE COMMUNICATION



EFFECTIVE COMMUNICATION

FAMILY DAY 2020
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I/ 'Fit for Work- Fit for Life’ Sport Event 2021
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OUR CAPABILITIES:

b\

#= Industry vertical-wise
product photography

% Brand thematic
photography

% Campaign Photography







OUR CAPABILITIES:
SIS

The Baily Star DhakaTribune

CIBATHAS (ST FICHZLA T SR

:'-,: - Copy & Content Creation

Covid-19: Classic Group brings Kenn
masks in Bangladesh market

- PR Execution

PR-Digital media buying

-~ Report & analysis

KENNETH COLE

turAng

»=«MITSUBISHI'






