


25.01%




Dlgltcl Morke’ung -




=
IDEAS =
(o
o

2 = SEM
.EHEMWE. Web ) Interactwe &
SELL S Customers LLd

TE(HNOLOGYCWE

(ampaign

Performance

Implementation

MEDIA F‘n:rr"mjtlaﬂ nmnm:c . INSPIRATION
Advertlsmg

Online £

Mobi Ie

BRANDING PLA(EMENT fﬂ"sumer

ANALYSIS

GROW

Solutio




Media Planning + Media Buying Process

Campaign Outline Media Plan Review

Buying Strategy

Target Audience
Development + Approval

Identification

Budget + Timeline . .
Definition Strategy Calibration

BulAng eipai

Media Plan Switch-Off

Platforms + Delivery Rinina E ti
Method Selection uying Execution

o
=
-
c
=
o
3
T
@
=

Media Content . . e s
g g Review + Optimization
Selection + Creation P




You

\’,\m P

f 3

Social Media

&
@ Visibility « Connectivity + Branding

°® MARKETING




[©
)
9

SOCIAL MEDIA MARKETING

=]

VIDEO ADVERTISING

EMAIL MARKETING

DIGITAL
MARKETING

ey e I

INFLUENCER MARKETING DISPLAY / MOBILE ADS

"

BULK SMS




