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1 EXECUTIVE SUMMARY 

TBN BD LTD. was incorporated in 2021 under companies act. 1994 of Bangladesh to establish 
digital television sources which is a concern of TBN24 (Total Broadcasting Network), based in 
New York City. TBN24 is a TV programing company targeted for Bangladeshi audiences 
worldwide. The company was established in 2012 and test transmission started in 
2014.  TBN24 is the voice for non-resident Bangladeshis living abroad, provides content 
comparable with world-class television broadcasters. It’s TV programs highlight the issues of 
concern and the cultural richness of its people through information, discussion and 
entertainment.  At present the company’s coverage Area are New York, New Jersey, 
Connecticut, Pennsylvania, Michigan, California, Taxes, Virginia, Washington DC, Maryland, 
Florida and other States where Bangladeshis are residing. Also, TBN24 has plan to widen its 
distribution system in Canada, Europe and Australia. 

1.1 About TBN24 

 
TBN24 TV was established in 2012 with unique technology. TBN24 is the first Bangla 
channel in North America to provide content comparable with world-class television 
broadcasters. TBN24 is the fastest growing TV Channel in North America with ratings 
exceeding all Bangla Language TV channels in the market. TBN24 has the widest 
distribution system in North America, Canada Europe and Australia.  

 

1.2 VISION WE CARRY  

 
TBN24 will be the voice for Non-Resident Bangladeshis living across the globe as well as 
people whose mother tongue is Bangla. It highlights the issues of concern and the 
cultural richness of its people through News, Information, Discussion and 
Entertainment. TBN24 maintains transparency and responsibility that ascertain its 
position as the most credible and meaningful source of News and information, through 
quality programming based on issues. TBN24 provides eight Live News, 3 Live Talk 
shows a day and entertainment to the audiences can relate to, thereby creating viewer 
loyalty and response. TBN24 created an alliance amongst its three stakeholders – 
viewers, advertisers and shareholders to maximize viewer ownership. TBN24 invests in 
human resources as it recognizes it to be the foundation upon which the TBN24 future 
will be built. It is this very foundation that will allow TBN24 to attain and sustain a 
leadership position, thus fulfilling the promise associated with its creation. Henceforth, 
TBN24 will be handed over to the next generation to get carried away in the future 
decades to come. 

Mr. Ahmodul Kabir Barobhuiya, Mr. Habib Rahman, Mr. Syed Saad Uddin, and Md. 
Nuruddin Jahangir, prominent personality of Bangladesh, are the key persons of TBN 
BD LTD. Mr. Barobhuiya is the Cofounder of TBN BD LTD. Based on trust, commitment, 
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capitalization of opportunities and hardworking, the group has been expanding 
continuously and diversifying its business activities.  

 

TBN24’s coverage is based in New York, the outlet defines itself as the “voice for non-
resident Bangladeshis and Bengali speakers living across the globe.” TBN24, less than a 
decade old, boasts more than 2.9 million followers on its Facebook page. That’s roughly 
10 times the number of Bangladeshi immigrants in the United States, according to 
census data. When the green card suspension order was published on April 22, more 
than 168,000 people watched TBN24’s report on YouTube. In addition, hundreds of 
thousands of people stream TBN24 via internet TV services such as Total Cable, which 
provide a set-top box for televisions or an app for Windows PC and Mac. The service, 
which people can order online or buy at the “Desi grocery stores” selling Indian, 
Pakistani or Bangladeshi items – includes TBN24, prominent U.S. channels, as well as 
those from Bangladesh. 

 

1.3 Growth 
By the early 2010s, the local Bengali newspaper market had become saturated, with at 
least a dozen publications serving the roughly 77,000 Bangladeshis living in the New 
York area. Bangladeshi immigrants to the United States are a relatively new immigrant 
group, with most arriving after 2000 and the largest share settling in New York. Despite 
the huge number of newspapers, Mr. Barobhuiya, Mr. Rahman, and Mr. Saad Uddin, 
who specialized in IT and business, saw a media opportunity.  

 
“Bangladeshi Americans living in the U.S. need a platform which can talk about our 
issues and focus on Bangladeshi Americans.” They saw it as a way to connect two 
divided sections of Bangladeshi immigrants to the U.S.: The educated professionals, and 
those who were working as drivers or in restaurants with little understanding of how 
the U.S. functions. “Bangladeshi Americans live on their own island and are not 
connected with American society, they are not familiar with American issues,”. 
 
The founders had business backgrounds, so they recruited media professionals in 
Bangladesh, building up a transnational newsroom that has 50-60 people working in 
Queens and 150-160 in Dhaka. “TBN24 able to get a good bunch of journalists who 
understand both the languages very well,”. Throughout the Dhaka night and New York 
day, they review the wires about news in the U.S. and then remix it for a Bangladeshi 
audience in translation. 

 
The first key to their success, was making this product highly accessible. While there are 
multiple distribution outlets the process to reach them is simple. “People like 
technology, but nobody likes complex things,” 
 
The other key to success was ensuring that stories reflect the interests of Bangladeshi 
Americans. For example, audience numbers started to grow in the buildup to the 2016 
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election and TBN24 started explaining the political system to audiences on live digital 
TV, as well as on Facebook where people could share and provide commentary. “We 
realized that our people don’t understand how this country works. How the political 
system works, when we started teaching them in their own language, it resonated with 
them, it made sense to them.” 

 

2 Business model 
 

TBN24 has registered record demand and viewership, like other immigrant media outlets it’s 
recently taken a financial hit. Revenues are completely based on advertising – shows carry ad 
spots from local professionals like realtors, and accident or immigration lawyers. Campaign 
advertisements from local politicians also stopped appearing. So far, TBN24 hasn’t received 
ads from local government agencies or federal campaigns such as the 2020 Census. 
 
For now, the co-founders, each of whom owns other businesses such as Data Centers, IT 
enabled business, trading business, Desi clothing company, are providing funding each month 
to cover the advertising shortfall. “Our community needs TBN24 more than ever, so TBN24 
will support it as long as we can”. 

3 Overview 

TBN24 is a Bangla language live television channel in North America provides content that is 
National News, International News, Local News, Business information, educational, socially 
responsible, entertaining, and comparable with world-class television broadcasters. It is the 
first Bangla language 24×7 live television channel to produce original content here in the USA. 
This channel is currently available in North America, Canada, Europe, and Australia. 

3.1 Website 

http://www.tbn24.com 

3.2 Industry 

Broadcast Media Production and Distribution 

3.3 Company size 

201-500 employees Includes members with current employer listed as TBN24, including 
part-time roles. 

3.4 Headquarters 

Woodside, New York 

3.5 Founded 

2012 

http://www.tbn24.com/
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3.6 Specialties 

Broadcast and TV Channel 
 

4 KEY INFORMATION OF TBN BD LTD.  
 

Date of Incorporation : November 15, 2021 

Reg. No. : C-176217/2021 

Status : Private Limited Company 

Capital Structure :  

     Authorized Capital : BDT 10.00 million  

     Paid Up Capital : BDT 3.00 million 

Office : Registered Office: 43/2 Ring Road (6th Floor), Shyamoli C/A, 
Adabor, Mohammadpur, Dhaka 1207, Bangladesh. 

Sponsors : 
Sl. No. Name of the shareholders 

Percentage of 
shares  

1 
TOTAL BROADCASTING NETWORK 
(TBN) LLC 

99% 

2 MD NURUDDIN JAHANGIR 1% 

Total 100% 
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5 MARKET  

5.1 Market Overview   
Government policies have significant impact on the pace and direction of economic 
development. It is responsible to create the required enabling environment for the 
involvement of the private sector and to attract private investments in economic 
activities. Bangladesh has an aspiration to become a high-income country by 2041, for 
which the country needs to attain a continuous GDP growth of around 7.5% up to 2020 
to initially reach the standard of medium to high income nations.  

 

The Digital TV Market is projected to grow at a Compound Annual Growth Rate (CAGR) 
of 13%. According to the Digital TV Research by MRFR analysis, the market value is 
predicted to touch up to USD 218.9 billion during the forecast period 2018-2023. The 
digital signal is transmitted among the digital television through a digital tv antenna. 

Several drivers such as the increased disposable income of people and growing content 
in the digital platforms are driving the Digital TV Market. Mainly, the rapid technological 
development and digital platforms will fuel the market growth during the forecast 
period. There are also some restraining factors such as privacy and the huge absence of 
suitable infrastructure that will hinder Digital TV Market growth at a certain rate. 

With the rapid increase in digitalization, North America will hold the largest Cable TV 
market share. The use of digital TV antenna and the growth of OTT platforms is major 
reasons for the significant growth. However, the Asia-Pacific region will hold the 
second-largest share in the future years. 

5.2 COVID-19 Analysis 

The COVID-19 disease largely affected the Digital TV Market due to the huge spread. It 
heavily disrupted the supply chain and production units of the market. With increased 
emphasis on healthcare and measures to control the spread, public places and markets 
were shut down for several months. Furthermore, the growing use of digital platforms 
fueled the market. Online classes for providing education emerged as an effective 
medium. With effective measures to prevent the spread, the market will thrive in the 
upcoming years. 

5.3 Market Dynamics 

5.3.1.1 Market Drivers 

The increased disposable income is one of the major market drivers of the Digital TV 
Market. Also, the low prices of electronic appliances such as digital antennas and 
digital TV will boost the market growth. Also, the growing rate of digital content and 
other platforms will be efficient for the market growth. 
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5.3.1.2 Restraints 

The rise of digital platforms can lead to privacy issues. These platforms are 
vulnerable to cyber-attacks, and they will require security protection to mitigate 
the risk. Otherwise, it can be a major issue among the users that will reduce the 
Digital TV Market growth at a significant rate. 

5.3.1.3 Opportunities 

The increasing growth rate of portable digital TV box and the electronics market 
will help to open various development opportunities. This reason will further 
improve the market growth extensively in the upcoming period. 

5.3.1.4 Challenges 

One of the major challenges that will hamper market growth is the absence of well-
established digital infrastructure. Due to this, the Digital TV Market growth will be 
stagnant, and it will not be able to reach new consumers. Also, the low awareness 
about digital platforms such as pay-tv and OTT can be challenging for the market. 

5.4 Cumulative Analysis 

According to MRFR analysis, the Compound Annual Growth Rate (CAGR) of the Digital 
TV Market will be at 13%. In the forecast period 2018-2023, the market value will reach 
up to USD 229.5 Billion. The use of the Integrated Broadband Broadcasting System 
offered by the service providers will boost the market growth in the upcoming years. 
Along with the deployment of HbbTv portals to offer various services will also increase 
the overall growth. 
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5.4.1.1 Value Chain Analysis 

With the rising use of digital platforms and digital TV for various purposes such as 
education, entertainment, and communication, the value will improve 
simultaneously. The aforementioned drivers will lead to significant market growth 
that will provide various advantages to the customers. Hence, the market value 
will increase significantly during the forecast period. 

5.5 Market Segmentation 

The market segmentation of Digital TV Market Share is divided into size, resolution, and 
type.  

 

5.5.1.1 On the basis of size  

The Digital TV Market is segmented into 32"-42", 11"-32", 42"-50", and 50" and 
above.  

 

5.5.1.2 On the basis of resolution 
The Digital TV Market is bifurcated into 1080p, 480p, 720p, and others.  

 

5.5.1.3 On the basis of type 
The Digital TV Market is again segmented into EDTV, HDTV, SDTV, and others. 
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5.6 Regional Analysis 

On the basis of region, the Digital television Market Share is segmented into Asia-
Pacific, North America, Europe, South America, and the Middle East and Africa. 
According to reports, it is evaluated that North America will hold the largest market 
share in Digital television (DTV). Several factors such as the use of Machine Learning 
and Artificial Intelligence in countries like the US and Canada are driving the market 
growth. After that, Digital TV Europe will have the second-largest share followed by 
Asia-Pacific and others. 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

5.7 Competitive Landscape 

The market players in the Digital TV Market use different market strategies to increase 
their business foothold. They do acquisitions, collaborations, mergers, new product 
launches, discounts, new ventures, etc. These are some key market players of the 
Digital TV Market- 

• Samsung Group (South Korea) 
• Metz (Germany) 
• Koninklijke Philips N.V. (The Netherlands) 
• Hisense Corporation Ltd. (China) 
• AT&T Inc. (US) 
• Sony Corporation 
• Changhong (China) 
• LG Corporation (South Korea) 
• Loewe (Germany) 
• DISH Network 
• Verizon FiOS (US) 
• Funai (Japan) 
• TCL (China) 
• Vestel (Turkey) 
• Roku (China) 
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• Vizio Incorporation (US) 
• Skyworth (China) 
• Konka (China) 

 

 

 

 

 

 

 

 

 

5.8 Recent Developments 

Samsung Corporation (South Korea), a renowned market player in the Digital TV Market 
announced to provide subscriptions and discounts for the sale of digital television Also, 
to attract new customers, the company had announced to lower the price of its 
products. 
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6 Report Score and Segmentation 
The report score of the Global Digital TV Market gives insight into the market during the 
forecast period 2018-2023. The report highlights information about the market opportunities, 
restraints, challenges, etc. The information in the report is collected through various primary 
and secondary sources. 

• Study Period- 2018-2023 
• Base Year-2021 
• Forecast Period- 2018-2023 
• Historical Period-2019-2020 

6.1 Report Scope 

Report Attribute/Metric Details 

  Market Size   USD 218.9 Billion 

  CAGR   13% 

  Base Year   2019 

  Forecast Period   2020-2027 

  Historical Data   2018 

  Forecast Units   Value (USD Billion) 

  Report Coverage  Revenue Forecast, Competitive Landscape, Growth Factors, and Trends 

  Segments Covered   Type, Resolution 

  Geographies Covered   North America, Europe, Asia-Pacific, and Rest of the World (RoW) 

  Key Vendors 

Hisense Corporation Ltd. (China), Samsung Group (South Korea), Vestel 
(Turkey), Verizon FiOS (U.S.), AT&T Inc. (U.S.), Sony Corporation (Japan), 
Konka (China) Funai (Japan), Koninklijke Philips N.V. (The Netherlands), 
Skyworth (China), Changhong (China), Metz (Germany), Roku (U.S.), LG 
Corporation (South Korea), DISH Network (U.S.), TCL (China), Loewe 
(Germany), Vizio Incorporation (U.S.) 

  Key Market Opportunities 
The digitization of television signals has expanded the capacity of the 
modern transmission technology. 

  Key Market Drivers 

• The bevy of good content on cable and development of television 
sets with superior image resolution. 

• Increase in consumer electronics and automation across various 
organizations. 
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7 Profile of Key Directors of TBN BD LTD. 

   

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Name Ahmodul Kabir Barobhuiya 

Education ■ Bachelor in Arts 

Major 
Business 
Portfolio 

■ Chairman & CEO- Total Broadcasting 
Network (TBN) LLC; 

■ CEO  - TBN 24etc.; 
■ CEO – Total IT Solution, etc. 

AHMODUL KABIR 

BAROBHUIYA 
Chairman 

TBN BD LTD. 

Profile 
Mr. Ahmodul Kabir Barobhuiya, Born in 14th 
April 1972 in the city of Habiganj Sadar, 
Habiganj, Bangladesh. He did his Bachelor 
from National University of Bangladesh in 
1995, right after passing his graduation, he 
stepped into business of IT. Mr. Bhuiya got 
involved in IT business in 1995 and within a 
decade he developed excellent business 
growth and earned high reputation in the IT 
industry proving him as a visionary and 
Dynamic Leader which resulted in having 
eight business units under his Leadership in 
different capacity as Chairman, CEO & 
Director. 
 
Mr. Bhuiya enjoys enormous reputation in 
the field of Television Broadcasting 
Industry, education, social and 
philanthropic activities. 
 
Contact 
Cell: +1646-4108161 
Email: ceo@tbn24.com 
 

 

mailto:ceo@tbn24.com
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7.1 Key Management Personnel (other than Directors) 

Name, Designation Background 

Mr. Nazmul Ashraf 
Station Head and Director 

 

✓ Master of Arts (Mass Communication and Journalism; Dhaka 
University) 

✓ More than 35 years of experience in different television channels 
and daily News Papers such as Jamuna Television, Deepto TV, SA 
TV, Independent Television, Channel 1, NTV, The Daily Star, The 
New Nation, Daily Manabkantha etc. 

 

 

Name Md. Nuruddin Jahangir  

Education ■ Bachelor in Commerce 

Major 
Business 
Portfolio 

■ Managing Director – TBN BD LTD 
■ Proprietor- Total IT Solutions  

Social 
Association 

■ Secretary Rotary Club International, 
Habiganj Center. 

■ Member of Human Rights Committee, 
Habiganj. 

Profile 
Mr. Md Nuruddin Jahangir is an entrepreneur with 26 
years’ experience in different business sector. He 
completed his Bachelor degree in Commerce from the 
Chittagong University in the year 1992. He started his 
career in as Entrepreneur in 1995. Currently he is the 
Managing Director of TBN BD LTD. Under his dynamic 
leadership, the company successfully built a digital IP 
Television based in New York city in 2012. As the 
Managing Director of TBN. 
 
Contact  
Cell: + 01920728661 
Email: jahangirbuds@yahoo.com 

MD NURUDDIN 

JAHANGIR 
 Managing Director 

TBN BD LTD. 



 

 

   

19 | P a g e  

 

7.2 Management and Organogram 
The day-to-day operation of the company will be looked after by a group of professionals 
headed by a Managing Director, under the guidance & supervision of the experienced Board of 
Directors. Additional required manpower will be recruited in time. 

 

7.2.1.1 Organogram 

8 

Board of Directors 

CEO/ Managing Director 

Company Secretary 

HR 

 

Manager/ Deputy Manager 
(Accounts & Finance) 

 

Manager/Dept. 

 

 

Manager 
(Broadcasting) 

 

 

Manager 

(News) 

 
Manager 

(Operation) 

 

Business Unit 
Head/GM/CFO 

 

Director Operation 

 

Manager 
Business Development 

 

Asst. Manager 
(Accounts & 

Finance) 

 

Asst.  Manager 

(HR & Admin) 
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CONCLUSION 
 
Among the diverse areas within an DTV solution, which are to be addressed, it is obvious that the 
standardization process related to it is in its early stages. In the different parts of the whole system, 
many entities are working. However, so far, the observation is that there is little coordination 
among them. After issuing a standard offer, it can be observed that one component of a system is 
a good step forward, but too little. Now for DTV the need of the hour is to gain mass acceptance 
and to reach to the optimum technical and commercial success as per everyone's expectation. In 
order to achieve this, the DTV market must make it free from closed solutions, which may hamper 
the following three goals: innovation, development, and competition. In regards to the future of 
DTV, it can only follow one path, which is close to what the market has witnessed in the traditional 
broadcast world. Moreover, it is important to note that this market has built an open system, 
which is well defined and relies on open standards. To make DTV successful and perfect as per 
expectations, it has to guarantee the interoperability between all the building blocks. But, the 
conformance program related to it is critical. 
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9 Corporate Legal Documents 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Certificate of Incorporation 
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Trade License 
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E-TIN Certificate 
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Bin (Mushak-2.3) Certificate 


