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Welcome to the

MADSIDE!



We are

Story Tellers!
Creative Thinkers!

Digital Marketers!

Our job is to help brands tell their
stories in digital media. We are here to
serve all your digital marketing needs
to promote your brand.

Better Ecosystem Global Learning
:‘7 FACEBOOK Google
DNADCOMM B |gx
Madmen is an Adcomm We are Facebook & Google
Company and benefits from managed agency. Which
46 years of learning and means our team gets
advertising knowledge in regular trainings from them

Bangladesh to stay on top.

Wide Network
’
snvsunc @ @ GREE

With over 10 years of
experience in managing the
biggest brands in the
industry, our team knows
the market best.



We embrace your

Madside

We believe everyone has a madside to them. The
side that drives people to take the risk to achieve
even more. It's the same side that urges them to look
for that ‘creative’ communication. People are afraid
to embrace the madside but we live in it. It's our ally.
Join the Madside.
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Presenting the

Team mad

Murtaza Shujauddin
Director, Madmen Digital

Murtaza started his Digital Marketing career with the first ever Digital Agency of
Bangladesh — Analyzen back in 2012 and since has been an integral part of it. He
has looked after and lead the digital marketing efforts for Samsung & Unilever
for almost 9 years across Bangladesh, Singapore & Myanmar. His passion for
helping small and medium sized brands reach their digital growth made him

form Madmen Digital in 2018.

Kazi Faisal-al-Ahsan
Director, Madmen Digital

Faisal started his career in Digital Marketing back in 2013. Working for the first ever
Digital marketing agency, Faisal worked as a key account manager for brands like
Grameenphone, Samsung, LG— Butterfly, Banglalion and many smaller clients before
moving to Purplebot Digital in 2018 where he looked over the planning and execution of
campaigns for Brands like LGGlobal, MGI& many others.

Syed Ahsan Rahat

Director, Madmen Digital

Rahat started his digital marketing journey back in 2011 with Analyzen.
Throughout the years, he handled esteemed projects with big brands such as
Lux, Lifebouy, Bkash, Grameenphone, BAT. As Senior Account Director, he

took Analyzen to new heights, and by 2021, it was time for him to take on
new challenges with Madmen Digital.




Key Account Managers Strategic Planners
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VID. FAZLAY RABBI MD. MOAZZEM MOTTAKIN SHEIKH MD. MOHIUDDIN KIAD ZAHID ALAM SHOVON AFNAN SAYED KAZI BOZLE RAFI
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ADILA TASFIA MD, TOUHIDUR RAHMAN SHEIKH MEHBUS HASSAN

Query Mangers Copywriters
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ABU AL SABA SAMEER HASAN
TAHMINA BINTA AZIZ MD. SARUAR HOSSAIN MILLAT

Finance & Admin

® O

TASUMA AKTER NIRIOR TONMOY. PODDER S MO, SAIF |QBAL SHAMIMA HAQUE PRIYA

Digital media Analyst

Visualizers
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SOHAAB HOSSAIN PATHAN SHIHAB SHAHRIAR SHOHAG MD. RAHIDUL HAQUE ASHEK MIAH NAFIULISLAM MD. MEHEDI GULAM SARWAR
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We are a team of 40+ mad people



An Agency Approved by

Doggo Dangerous akaRango
Chief Emotional Support Officer



We Provide You

ervices

Digital Marketing

Content Strategy, Planning & Management, Social
Media Management, Media buying, Precision
marketing, Community Management etc..

Branding & Creatives

Brand Identity Craft, Guidelines, Key Visuals, Print
Media Designs, Presentations, Product Design,
Packaging Design, Merchandising etc..

Production and Photography

TVC/OVC production, Scripting, CGVideos,
Product Videos, Social Videos, Timelapse, Action
Videos, Cinematography and all kinds of product

photography

Web Design &Development

Website development & maintenance, Search
Engine Optimization, Content Writing, Micro Site,
Submission Portal etc.




We Achieve

Mad Recognitions

DIGITAL
MARKETING

AWARD

2021

Best Campaign Best Native Small Budget
By New Agency Campaign Media Campaign

Best Use of Best Use of Best Use of
Data & Analytics Facebook Influencers




Our Favorite

Mad Brands
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Some Mad
Data-Driven Projects!




£
Maya

Maya App Campaign:
Digitalizing Health

PIGITAL +
MARKETING
i M

Best Lise of Data & Anciytics
Data for Good - Maya
Modmen Digito
-

During pandemic when the
world came to a stand- sy
still, people’s need for oAb

medical care rose to a new 2 h [ e v cmoered
peak. g

We started to communicate
various USP's that Maya can
offer to patients and their
loved ones in order to gain
their trust

Our contents also focused on
holistic approach on
health and tackled issues
like mental health.

We created conversations and used the data to provide help to people
through remarketed ad and full funnels to ensure proper reach. The
project won a Silver DMAfor best use of Data.




Bruno Moretti Data Usage:

Bringing sexy to undergarments

We used the unique brand of Bruno Moretti to
precisely target people who showed interest on
our launch videos. Taking advantage of different
platforms & AB Testing we continued to remarket
and create new look-alike audiences for the
brand

Our valiant effort won us a bronze in Commward
2021 for small budget media campaign along
with another bronze for best campaign by new
agency.

BRUND MORETT




Marvel of Tomorrow:

An Event for the New Tomorrow

We partnered with The Marvel — Be You, a platform to connectInfluencers
and Brands of Bangladesh. We hosted the first ever, influencers awardsin
association with Kantar.

We assessed got submissions for the event with a website and assessedthe
influencers with both quantitive and qualitative data analysis with the help
of Kantar. We’ve identified crucial audience through custom audience and

data from the website.

The event was a massive hit which created buzz in the digital landscape
through social media of the influencers. It was one of the most talk about
events of the year 2021.

‘ | ‘ BE A PART OF THE LARGE
INFLUENCERS INFLUENCER RECOGNITION EVENT

SUMMIT & AWAFE
BY THE MARVEL
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BGMEA Election for Forum:
Turning data into BGMEAcampaign

W '—‘. g
= cfiam

We partnered with Forum for the 2020 BGMEA election. We were
responsible for creating the brand of Forum, communicating value along
with reaching the right people.

We relied heavily on data to consistently reach the voter

pool for the election. A custom audience of eligible By
voters was created. We then maximized our IU'MM
communication frequency towards them as we ran ad ORIt oo T TgfE

through Facebook, YouTube and mobile marketing.

We organized events and collected data from each step to turn offline
activities into advertisement. We managed to earn significant number of
votes during the campaign with the power of Data.



Some Mad
Digital Campaigns!




Bornoshilpi: Spreading the love of BanglaWriting

On International Mother Language day, IPDC and Madmen Digital
came together to spread the love of Bangla writing through a
calligraphy contest.

We’ve made two OVCs along with many

feontents to drive the campaign towards the
4 ~occasion of 26th March thus telling a story of our
~  independence on the process. We've made a
" microsite and hosted a public exhibition to

showcase the beauty of our Bangla language.

The campaign received huge praise and was
appreciated by many. We’ve reached more than
3 million people and received 729 registration-
all for the love of our language. The campaign
has also won Commward (Bronze) in the native
category.




Kache Ashar Golpo 2022: A Season of Love Returns

Every February leading up to the Valentine's day, the nation waits for
the signature short film CloseUp Kache Ashar Golpo. We've worked
closely with the strategic build up of the campaign and digital
amplifications of it.

# FREETOLOVE
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Our strategy team worked together with the
brand team to come up with the theme of the

year to drive the entire campaignforward.

We were responsible for amplifying the short
film launch through content marketing
throughout the months.

We’ve engaged with several casts from
previous rendition of Kache Ashar Golpo and
collected bytes from them. We created short
cinematic snippets from some of the best short
films in the last 10 years. Additionally, we’ve
managed the live premier to successfully launch
the short films throughout the country
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BPL Campaign 2019 for KhulnaTitans:
Spreading the wildfire of Cricket

Madmen Digital was the partner for
ever so loved Khulna Titans int the
BPL 2019 campaign. That was the
year where the madness submerged
our beloved Khulna Titans.

We've adopted the content strategies
to stand out among the crowd. We’ve
also introduced several innovations
that generated interest among the
fans in the form of Augmented reality
photo filter and 3D Facebook posts.

The campaign generated more than 6
million reach, 11.2 million impressions
and a whopping 800k engagement.




Bateel: Taking the Gourmet
Experience in the Garden

(- e Bateel as a brand wanted to reach the
7 ’ people who are looking for the most
Bateel exclusive experience in the country.

That's why we partnered with Garden
Gourmet, the most exclusive pop-up
restaurants of Bangladesh.

Our core audience are found visiting Garden gourmet and many
exclusive events take place here. We created a a very special pop-up
restaurant for our brand Bateel to gain attraction of the visitors.

The activity brought new eyeballs to our brands. We have had a
fantastic result as new people got to try our products in the pop-up
restaurant. The footfall gradually increased on our stall.

However, we’ve also collected phone numbers from the visitors which
we used to covert the footfall to our store and run ads.




Bruno Moretti: AHolistic Use of Facebook

AR MO

DIGITAL
MARKETING

AWARD

2108281

Beat Use of Facebook

ST T Echtion - Bruno Morett!
Madmen Digital

NEdition was born.

We ended up getting a massive result from the community who turned
us into memes and designed a lot of Jibonmukhi Jangiyas. We took
advantage of Influencers, Brand, Community and audience at the same
time to build a campaign to remember.

The campaign was recognized by DMA as it won one gold (Best use of
Facebook) and a silver (Best use of Influencers) awards.
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Cheese Puffs: Cricket World

The plan was to grab as many eyeballs

as possible for the joyous occasion 2019

G e cricket world cup. But the challenge was

= to get the attention from the young
Mfs generation.

Ton of brands was competing for the same audience. We had to
produce something clutter breaking to win themover.

We capitalized on Facebook instant games which was quite popular at
that moment by making a game that anyone can play at any time of
the day across all devices. We've gamified the experience for audience
and they even received special gifts and incentives by playing with
Ponir Khan (The protagonist).

0000000 00!

Mahdi Al Sadin




MGI X AVIK: Aboundary breakingpartnership

-SIGNING .
-CEREMONY-—

Wandry | OLALTGIY

MGl (Meghna Group of

Industries), one of the

_.M.j, Q ' largest conglomerates of

. ) Bangladesh wanted to

communicate their

philosophy of ‘Breaking
Boundaries.

vowwangl.org

Opportunity came in the name of Avik Anwar, first Bangladeshi racer
to make a name for himself in the international arena. Our mission was
to leverage on the partnership.

Asides from many striking digital contents, we’ve produced an OVC of
an international quality portraying the boundary breaking nature of
both Avik Anwar and MGI. The video received praises all across the
platforms and have reached to over a million people.

@ Saced Tausif
Avik Anwar bro you're an true inspiration to all the car lovers

Avik Anwar @ s ke us
"* 17 June 2t 21:59 - @ lLike . Reply . 3

Boundaries?

It is in our gene to turn the impossible around and move the immovable. e,) © 1o
Limitation was never meant to hold us back. Thanks to MGI for paying Abdullah Al Jubaye

A2 2 F Hollywood Clas
tribute to my story of breaking boundaries. i e

Like  Reply 2 d

@ @ Toptun
Arefin Kabir
I wish | could possess enly a bit of your driving skill. You are

the Lewis. Sebastian. Michael. Ayrton everything of
Bangladesh.

#FMGIXAVIK ... See more

Like -Reply 3d
Like Reply 3d

Mohammad Mubasshir Faysal Khan
Bro you're an idol to avery Bangladeshi car lover guysg

Like - Reply 2 d

@ Tonjir Ahmed
Hollywocd a dak ashe porbe to bhata!ieg e
Q1

Like - Reply 2d

P 0:13/1:23 ——

' Nishan Amanet
L L Avik Anwarg¥ €2 amazing... | can see your next carrier-
fast and the furious XI- extreme- the motor action hero &

Like . Reply . 3



Arla Dano Growth Shakti:

Growth through UGCs
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For three consecutive months, we
ran three different campaigns, by
making sure that each campaign
has a clear connection with the
brands core theme which is growth
and multi-purpose usage.

As the most beloved Milk Powder

Brand of Bangladesh, we wanted to
make sure that our digital
campaigns always kept the

audience hooked to our page, wand
UGC

what better than

campaigns.

way

The UGC campaigns helped the
brand and page grew significantly.
We've witnessed more than double
growth on the page.



FoodPanda: Navigating the Pandemic

During the pandemic foodpanda came up with panda mart where they
added the feature of ordering groceries as well as foods fromrestaurants.

We were tasked to promote these new features but, in a way, where we
can reach people who are more prone to ordering food and groceriesonline.

That’s when we came up with the influencer promotioncampaign plan.

We took the help of YouTube, Facebook, Instagram to generate as much
buzz around the promotion as possible.

We ended up collaborating with over 15 well know social media celebrities
and successfully generated a buzz around the offerings.

foodpanda
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FOODPANDA-THE KETO EID UL FITR
SONG | KETO BHAI
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Moolicious

I
. P
sernem - Moolicious

Moolicious is a milk shake brand and

they offer total 30+ flavoured milk

shakes. USP of Moolicious is they serve

) the drinks in Glass bottles. So that we

Exotic relied on the bottles throughout our
il communication.

Being one of the new small-scale
business, we wanted to achieve the
same impact without any big budget
campaign or celebrity endorsement.

We started with promoting our contents
on Instagram initially but then something
happened. We realized best contents are
what customers make for brands.

We saw hundreds of stories generated
by our customers.

To encourage more stories we offered 10% discount to random customers
util our bottles were trending on Instagram. The campaign reached more
939k people by spending only $140 at thattime.

Mooiicious
The bottles almost became a part of a

OOPS lifestyle then to a point we ran out of
We are closed now bottles and people started looking for it.

This journey took advantage of resharing
and user generated contents leading the
milkshake shop to trend using the power of
Instagram community.




Farm Fresh Shab-E-Barat: Sharing Love &Sweetness

SN, SR AP FRLRAFS

During Shab — E— Barat we have a cultural custom that we make sweet
foods widely know as “Halua” and share it with our neighbors.

We wanted to use this occasion to share the love and sweetness of
this holy day with the under privileged neighbors of our society.

We produced a video showing the cultural significance of the day and
asked our audience to let us know if they want to share the food with
the under privileged people of our society.

We’ve reached 7.3 million people, more than 7000 shares and most
importantly we’ve received 90% positive comments. This further
proved that- people come together for a good cause.
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MGI Move with Arafat:

Inspiring People to Move

We wanted to boost our
Instagram activity and
engagement. So, we used our
partnership with Arafat, the
first Ironman of Bangladesh to
launch the 5KM challenge.

The idea was simple, people
had to run or cycle 5 KM and
send us a screenshot to win
special prize.

BY COMPLETING THE # o3| ") :

5KM CHALLENGE {
' Lo

s

7

3:”

Joinuson a journéyto roow o W) S | :
BREAK BOUNDARIES - e l n w]

st

Ceagnatalation to

Our Instagram engagement improved significantly following the activity.
We gained new followers and people were engaging throughoutthe
campaign.



FBCCI Solveathon Powered by MITSolve:

FB:.Cl

FEDERATION OF BANGLADESH CHAMBERS OF COMMERCE & INDUSTRY

SOWNZATHON

Powered by Executed by
Iy €SNI \/= FB{:*CI
it  SN'\V= % o

Empowering Entrepreneurs

The Federation of Bangladesh
Chambers of Commerce and
Industry (FBCCI) took it upon
themselves to empower the
visionary entrepreneurs of the
country.

Partnering with MIT Solve- we
executed the first Solveathon of
the nation under the umbrella of
Tech

C. We inspired the youth of the
nation to come forth with their
idea or theskill.

The response to the event was humbling as 500+ applicants came forth
from all over the country. We hosted workshop to train the bight minds
and prepare them under the supervision of impactful entrepreneurs like
Sonia Bashir Kabir, Sebastain Groh (Solshare), Waiz Rahim (Deligram).

We helped spread the event all over the country to ensure maximum

participation.



Motorola Phone Launch: Leveraging Digital Media

We were tasked to launch the new Motorola phones in the highly
competitive market of Bangladesh. We wanted to leverage the digital
media that has become even more popular due to pandemic.

64 MP Quad M‘.

Camera system -

We collaborated with influencers who were in hype that season to curate
various relevant, quirky, and entertaining videos. These influencers
created videos ranging from unboxing to review content to garner
audience curiosity and attention.

The influencers generated a lot of talkabilities and millions of views
making the new Motorola phones the focal point during the launch.

@ motorola

moto g°

PLAY

YOU WANT IT.
YOLEGCHRIT

Snapdragon | 48MP triple I 4GB+128GB | 5000mAh

662 camera storage battery

FATAFATI _ ®

FRIC:

sale begins 27" November at 12 a.m.




Motorola Thursday More Music: Putting the

M motorola

meet fUSE

in thewery first live session of
Thursday More Music by Hello Moto

THURSDAY
Qore MUS|C

by Hello Moto

27 AUGUST 2020 |, 9:00 PM

*Beinging you the freshest tunes |ive from our studio

Bangladesh is full of passionate musician who are constantly looking
for a platform to put the spotlight on then. We partnered with
Motorola and decided to put the spotlight on some underground
bands of the country.

Pandemic made it even more difficult for bands to host concerts and
listeners to join them. So, we brought the concert right at their home
with Thursday More music.

A motorola
We showcased about 10 bands

as they cover popular songs
WatchtheperformanceofMlnar along Wlth promo.tlr)g thelr
in this week’s originals. The activity was
Thursday More Music by Hello Moto hlghly praised among the
community of youngsters.

We even pulled Minar for a

special rendition of the

Thursday More Music. The

brand received more followers

and love from empowering

12 NOVEMBER 2020 | 900 PM the passionate music
Pl e Rmis e o o community of the country.




IPDC Amar Ghor Amar Bagan:ACallfor Nature
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With IPDC and Youth Opportunities, we decided to bring an engagement
campaign that would not only aware people about environment, but also
encourage them to take care of surroundings more.

We produced an OVC to kickstart the campaign asking people to share
photos of garden of their own making. The campaign was loved by the
gardeners across the country as we received hundreds of photos. We
produced another post campaign OVC to announce the winners of Amar
Ghor Amar Bagan.
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Some Mad
Branding and Creatives!




Logos/Mnemonics

B NSU

Startups Next




FBCCI Branding elements and creatives

FB:..Cl

FEDERATION OF BANGLADESH CHAMBERS OF COMMERCE & INDUSTRY

FB:.Cl

ECONOMIC APPLIED
RESEARCH CENTER

HFEL  mmric
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Some Mad
Web/Development!




Bhalobashar Gari- IPDC Finance
IPDC/
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We collaborated  with IPDC
Finance on their project Bhalo
basha-r Gari. We built a website
that shows the current status of
the campaign and the car
traveling around the country.
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We updated the website regularly
based on the campaign activity
along with providing necessary
information.



Mavel of Tomorrow- Website

~a

THE MARVE

Home Marvel Of Tomorrow  Contact us

| —— -
MARVEL OF TOMORROW

INFLUENCERS
SUMMIT & AWAI
. BY THE MARVEL |
<= 5=

S— M

Marvel of Tomorrow brings you the first of its kind influencer summit & award event in Bangladesh. With
around 25 categories, the platform aims to provide a spotlight for influencers of every type, bringing
endorsed fome to this entire category. With esteemed guests from across the creative ... Read More

We’'ve built a website for the S
event Marvel of Tomorrow. The
website was used to launch the
event and provide the required
information for interested people.
The website also contained the
portal for award submission.

It was the key landing page for
people attending and participating
in the event.

FollowUsOn




Electro Mart Website

Electro Mart was facing
difficulties with their
previous website with
lackluster User Experience
and lack of support when it
comes to analytics.

e
3 @ :covormoner '
Madmen Digital & Electro Mart -

came together to address the : :
issue. We created a more
modern website for better
conversion & experience.

Bruno Moretti: Landing Satisfaction

With the launch of premium
male underwear, we needed
a satisfactory landing page.

We made a website that BRUNO MORFTTI (&S

redirects our audience to GAD LA \,%_
Daraz for purchase along with
showcasing the products.

\
O

A\
|

A

The website allowed curious
audience from social media to
purchase our product winning
us a Commward for Low
budget campaign. The
website played a big rolein
order to ensure the
efficiency.




Journey of Aladin: E-Commerce of Akij Group

Akij wanted to capitalize on the new
customer habit of buying online. E-
commerce was the best option for AKkij
to capitalize on the growing demands
of chilled products during their stay at
home. We built their E-commerce site
form scratch to meet the demand.

ORDER DETAILS

CUSTOMER INFORMATICN

Item Price Qty Sub Total
AAFI MANGO FRUIT DRINK 2 AAFI MANGO PACK 250 ML AAFI MANGO FRUIT DRINK CHEESE PUFFS 22 GM PACK
LTR PET ML PET

0
e o e sefeceed ®
1 ’

item

SUBMIT

We created the unique identity of the E-commerce selling
only in-house product making it exclusive.



Some Mad
Production/Photography!




Photograph for IPDC: Tamim Igbal xIPDC
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Some of Our PhotographyWork




Some of Our PhotographyWork




Redmi Note 10

Redmi collaborates with Tiktokers for anOVC




MGI XAVIK

Aboundary breaking production
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Production for

Bruno Moretti Gold Label




Our Production Work

s
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MGI ShipLaunch

IPDC InvestorsMeet Farm FreshAV

ArlaAV MGI Lookback



Some Mad
Digital Content!







@ motorola @ motorcia

Wishing you a

MERRY CHRISTMAS i

— l

~ Sonic Boost 210

| smact portable wireless speaker
900

MRP: 1599/-

@ motorola

HELLO ST FESTIVAL

Motorola Smartphone! Five Star Hotel 5 Motorola Smartphone Five Star Hotel
BUY ONE GET ONE Couple Dinner ; BUY ONE GET ONE Couple Dinner

R POLLUTION

LY BY SMOKE

" FROM GAS STOVES

I need to breathe too!
Piease replace my
HEPA filter on time.

Ko Al Poilicon Dutes Your OMice e Home Wi Semart A Pranfiers
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www.mgi.org

PAGi
GO FOR GLORY, GO FOR THE PRIDE
““KEEP ON BREAKING BOUNDARIES, =
- INEVERY STRIDE

MGI Digital Contents



AS THE WEATHER STARTS TO TURN COLD AND MAKE MEMC > W THE CHILLY WEATHER
YOUR SURROUNDINGS BEGIN TO TURN A LITTLE DULL... { G THE RIGHT MOOD

YELLOW

Yellow Contents



PDCY

Investors’ Meet
[ Q202 |

Tuesday, 29th June, 2021
5.00PM

AUTO
bsd OAN

HOME TO
YOUR DREAMS

INTEREST RATES
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Finance Your Car by
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HAPPY DURGA PUJA

HING A HAPPY AND HEALTHY MOTHERS DAY TO
ALL THE WONDERFUL MOTHERS

Ramadan
Mubarak
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Enjoy the classic taste of Korean Chicken
Now trom Lean Nation
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&MacBook Air
Now with the Appie M1 chip.

ENERGIZING
BANGLADESH

For Years To Come,

HAPPY NEW YEAR!
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®iPhone 12 Pro Max

Meet iPhone 12 Pro Max.

Starting from

80113,499

TRUST IN
AUTHENTICITY

PURCHASE DIRECTLY FROM OUR FACTORY OUTLET
AT BARLIPARA. ASHULIA. SAVAR, DHARA
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World Traumeo Day

PROTECTING LIVES DURING THE
MOST CRITICAL MON
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Timely Response Save Lives
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When Stroke Strikes
Act

FAST
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If you see any signs of stroke, bring the patient
1o the emergency care of United Hospital for fast treatment
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United Hospitals Limited



Some Mad
International Initiatives!
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Madmen
Digital

Collaborate & Evolve

JOIN THEMADSIDE!




